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The most comprehensive overview of advertising design strategies on the market today! This
unique, comprehensive overview of advertising design strategies, written by a best-selling,
award-winning designer, will help students and professionals in advertising, design, and
typography understand and use persuasive visual messaging. Design principles such as unity,
contrast, hierarchy, dominance, scale, abstraction, and type and image relationships are
covered in depth. Readers will also learn how print design compares to television, web, and
interactive design, and how to apply each style to create persuasive designs. The extensive
section on typography offers essential information on how readers perceive type, typographic
history, principles, and practice. Helpful appendices include an extensive glossary, bibliography,
and art director’s checklist. Complete with more than 1,500 examples and illustrations of
outstanding advertising design from around the world, Advertising Design and Typography is a
groundbreaking book that will train the reader’s mind to see more accurately and more critically
—ultimately changing the way designers think and develop visual ideas. • Best-selling design
author has unique philosophy and expertise • 1,500 full-color illustrations showcase outstanding
advertising design from around the world • Unique comparisons of print, web, TV and other
campaigns—which techniques work best? • Ideas for forging corporate identity through
advertisingAllworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books
on the visual and performing arts, with emphasis on the business of art. Our titles cover subjects
such as graphic design, theater, branding, fine art, photography, interior design, writing, acting,
film, how to start careers, business and legal forms, business practices, and more. While we
don't aspire to publish a New York Times bestseller or a national bestseller, we are deeply
committed to quality books that help creative professionals succeed and thrive. We often publish
in areas overlooked by other publishers and welcome the author whose expertise can help our
audience of readers.

"It's a bargain at the price of $40." Advanced Photoshop, Issue 41, February 2008
advancedphotoshop.co.ukFrom the Inside Flap"What makes an ad good? Without having a
clear definition, it is enormously difficult to make your advertising better. This book is about
making your advertising, very specifically, your advertising design and your use of type, better.
The most popular way to improve advertising has been to buy advertising and design annuals
and copy or 'be inspired' by the ideas that look best. This is based on opinion and whim, not
understanding or thought about what would most effectively get an idea across."The result of
this me-tooism is a general sense of having seen it all before. Rarely does an ad break through
my defenses and get noticed in advertising's increasing noise. "Does that mean advertising is a
stupendous waste of energy and money? Is it a failing of art directors to make me recognize the



importance and value of their messages? Or are good ideas being watered down by clients,
account people, and dull creative directors in an era of conceptual stagnation? Whatever the
cause, the cure is surely knowledge." - Alex W. White, from the IntroductionFrom the Back
CoverThis comprehensive overview of advertising design strategies helps students and
professionals understand how to create ads that cut through the clutter. Principles such as unity,
contrast, hierarchy, dominance, scale, abstraction, and type and image relationships are
thoroughly discussed. Chapters also cover:What makes an ad successfulGetting the audience's
attention in a crowded marketplaceThe importance of branding and identityResearching your
client and your audienceUsing typography to define personality and convey the messageThe
difference between print design and billboards, television, the Web, and radioAdvertising design
versus editorial designHow to relate type to image, make type inviting, and set perfect textAlso
included in the extensive section on typography is essential information on how type is
perceived by readers, as well as typographic history, principles, and practice. Complete with
over 1,500 examples and illustrations of outstanding advertising design from around the world,
Advertising Design and Typography will change the way you develop visual ideas and help you
see more critically and accurately.About the AuthorAlex W. White is the author of The Elements
of Graphic Design: Space, Unity, Page Architecture, and Type, Listening to Type: Making
Language Visible, and The Elements of Logo Design: Design Thinking, Branding, and Making
Marks. His books are used by professionals and as university texts the world over. He is
chairman emeritus of the Type Directors Club and has taught graphic design and typography for
thirty years at Parsons School of Design, Syracuse University, and the Hartford Art School. He is
the chairman of the graduate program in design management at the Shintaro Akatsu School of
Design at the University of Bridgeport in Connecticut. He holds an MFA in Advertising Design
from Syracuse University and a BFA in Graphic Design from Kent State University.Read more
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deborah garner, “Book is in perfect condition.. book arrived in perfect condition.”

NAV, “Very Useful Resource. Advertising and Typography are tricky to me so I needed a
resource to help understand it. This book taught me that Advertising and Typography are in fact,
tricky. There is a lot more stress placed on the perceived quality of a piece than what the actual
quality of the piece could be. It makes sense. Every person is different and trying to find a way
to reach a demographic which shares interests or perspective is nothing short of challenging/
tricky. The book was a very useful resource for seeing the value in different parts of the process
and understanding what part of the process you want to be most involved in. There were also a
lot of examples of successful ads and what made them successful. It was interesting to see
which ads were considered quality ads yet couldn't keep my interest simply because of content,
or arrangement, or typesetting or color. A lot of factors are driving a good ad and good
typography. I would recommend this book for someone who wants to learn a bit about the
history of design and good principles for typography. I may read the section on typography
again at some point, but all in all, not exactly a desk reference. There is a lot of useful
information and it's a good way to learn terms and the single most outstanding point I see any
design instruction try to make.  Simple and Clean.”

lopergal, “I highly recommend this book for the beginning advertiser and designer.. I really like
this book for students for advertising design. This book is chalked full of ideas for both the
graphic designer and the advertiser. I highly recommend it. The author is astute in what it takes
to succeed as a designer in the business. I reached out to him and he was willing to skype with
my class in Nebraska and teach his and mine in tandem. Sadly, Covid-19 shut my class down
one week prior to this happening. However, students who utilized the textbook as it was meant to
be, came up with some brilliant designs as inspired by this book. I highly recommend it if you are
looking for an all-encompassing book for both the beginning designer and advertiser.”

A. Vickers, “A Must Have for Your Design Book Collection. I'm a graphic designer and art history
major. I was personally recommended by one of my academic advisors to get this book to
inspire me during this one year of brain block. This book inspired me and got me back on track.
Whenever I am struggling with an idea, I go back to my book collection and review through some
books and an idea pops up! Excellent book to keep!”

The book by Alex W. White has a rating of  5 out of 4.2. 30 people have provided feedback.
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